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National WIC Association
Recruitment & Retention
National Media Campaign

Objectives

* Increase enrollment of WIC eligible moms
» Retains moms and children in the WIC program
* Increase positive perception of WIC

 Create national brand recognition




R&R Campaign: Participating States

40% increase in States
participation YOY!
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WHAT'S NEW WITH UJiC i

Tips, ideas, and inspiration for getting the most out of our Local Activation Toolkit.
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Print Media

E-Newsletter

Women, Infants, and Children Registration
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———— Targeted Social \/ Digital Media
HCP Advertising Media Targeted E-Blasts



Central Website:
SignUpWIC.com

—

Campaign Trackers

Call #
Text Keyword
.com/keyword

SignUpWIC.com

e

CALL TODAY TD GET STARTED.

Entar Zipeods FID LOCATIONS

INWECE'DE UEDE TH U D
AND WE'RE HERE TO HELP.

A1

WIC provides healthy food, nutrition education, and breastfeeding guidance to more than
8 million moms and children. If you're pregnant, a caregiver, or a mom with children under 5,
you can get the right personalized support for you and your family.

SEE IF YOU QUALIFY

l c WOMEN, INFANTS,
CALL 1-844-401-03586 E CHILOREN
TEXT keyword pfy + your zip code to 67074

VISIT pfy.signupwic.com
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i Colorado WIC
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Wisconsin WIC Association
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Chack out awr new shgn up form. Please share with family and

Local Activation 606 | e e
Toolkit [ o

A user-friendly portal for WIC local
agencies. Included:

WIC moms have

* Printer-Ready Advertisements healthier births.
 Printer-Ready Posters # M 0 M STR 0 N G

Facebook Posts
* 104 posts in English and Spanish

- . o
* 52 new posts to come 2019 Yo U — - - 5 el it s Lot B0
SEE IF YOU GUALIFY
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* 12 new videos to come in 2019 TH I s | Colorado WIC PRy
» Detailed Toolkit Instructions WIC is with

you every

step of

the way.




Point-of-Care
Enroliment Literature

Prenatal and Postnatal Brochures
distributed through:

« OBJ/GYN offices
» Pediatrician offices
* Indian Health Services (IHS)

THE FIRST YEAR

MOM STRONG

FOOD, ul{@waﬁﬁu, INFANTS,
: s l & CHILDREN

MAMAS FUERTES




Print Media Ads

Prenatal Publications
e Countdown
» Ser Padres Espera

Postnatal Publications
 Parents: The First Year
« Ser Padres Bebe

 Parents

HCP Trade Publications

+ Contemporary OB/GYN

« Contemporary Pediatrics
 American Academy of Pediatrics

* Nursing for Women'’s Health

THE FIRST YEAR

Your
AMAZING BABY
!
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T stpartum fitness: Simple
| 4 exereizas for the first month AN
L

BE THE R
Mon
YOU WANT

Digital Media: Programmatic
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Paid Social Media: Facebook

Targeted E-Blasts

Search Engine Marketing




MOM
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NWA will have access to a community of highly-targeted, socially active and connected consumers
who will serve as micro-influencers and advocates for WIC!

Here’s how it works:
& (A

J @ Q@

Your Brand Qualify the Deliver a Custom Activate & Amplify Leverage a Fully Gain Actionable

Right People Brand Experience Social Sharing Supported Insights
Engagement Process

\J/




Purpose-Built Community of Moms
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Offers for You

AVAILABLE IN PROGRESS COMPLETE

FEATURED A
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A Special Welcome to Tell Us About You! Buy |, Get 1 50% Off CVS Health
Momsquad Ultra Soft Diapers
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Join the Conversation

Welcome to
Motherhood

Health & Wellness
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MOM TERMS PRIVACY DISCLOSURE ABOUTUS CONTACT US




The MomSquad Forum

All topics > Moms to be > Share the News

SORT BY MNewast Comments

19 comments

MomSdguad Team .
S%ﬁm‘- How did you share the news with your friends and family when you found out you were expecting?

wiima .
Well we found out my sister in law was expecting her dth child, We were then told the baby
wouid be coming home from the hospital with us instead of 1he parents. 1's a i1 1a 12l folks. Te
be honest we've been 100%% opan aboUt f with averyone and vary informative frorm the first
moment we found out. Ve didn't stall when ! came 1o telling everyone. Qur son and there ather
children we ares raising a3 our awn we'rs told first.

2 O dawsage

Sarrantra 0.
| found out on ¥-mas mormning sent & picture of the positive test to my mother and said Mermry
Christmas. My maother called me and asked (1 il was a joke lol. | told her nops just a really
awesome Christmas gift. Everyone was so excited!

2 T J1dnsage

AlainM

My bl and | weren't expecling to have a kid, but one day | was fesiing sick and just didn't feel

right. That's when | realized | was pregnant. My mam was 0n vacation with my aunt so whan |

texted her the day before she came home she didn't believe melll Bul then | sent her the picture

of the twe lines and then she freaked out!! & but then we got the ultrasound to get the full

answear to make sure | really was then my mom posted about It on Facebook . .of coursa! Hahana
2 © Dowsage

Eser R,
| made phone calls afier my second ultrasound
& O 12dysage

Angelca H

| actually mads the below and rang ths door bell for ach of them (ol

8 D1 13cmsap

Kalrina B
My husband and | wanted Kids just nat right away. So telling him | was pregnant well | was 5o
axcited | took the test and just started yalling | knew i I'm pragnant. He dicin 1ake it as well as
me. But now that we r almeost @ weeks we only told our parents the news and have decided 1o
walt on telling the whole family untl we Know the gender.

2 O 13a8e0




E-Newsletter

Meredith has developed an HTML-enabled
newsletter that WIC will use to promote the
Recruitment and Retention Campaign among

states participating in the Recruitment &
Retention National Campaign.

* Deployed quarterly

« Editorial coverage includes:

* The toolkit’s latest assets

* Image rights

» How to use the official WIC font

« Examples of great creative that
individual states have developed
using the toolkit

* And much more!

WHAT'S NEW WITH UJiC e

Tips, ideas, and inspiration for getting the most out of our Local Activation Toolkit.

SMART IDEA

Did you know that you can download images from the
Local Activation Toolkit and use them however you would like on
your social media accounts? The toolkit is available via the
E NWA Online Community to all those from a participating state.

INSPIRATION

West Virginia WIC just launched a new website—
all WIC branded! See how they used the WIC font, colors,
and style guide both online and for printed materials.
Check out the Discussion page on the NWA Online Com-
munity to see how others are utilizing the branding.

WHAT'S NEW

There are a few more months left in this year's
campaign—be on the lookout for some new additions to
the Toolkit. New Facebook posts and customizable Mom

Strong brochures and posters are available now.

Community after 12/31/18. States continuing to participate in the campaign

Rerinder: Some states will not have access to the NWA Online
' will receive a newsleter with relevart announcements in January.

WHO'S GOING TO SIGNUPWIC.COM?

_ How visitors are accessing the site:
352 DD people visited the
ite i MOBILE
’ site in the last year DESKTOP 1%
17%

) TeLET
21 0 000 requested local WIC office %
2 info [60% of all visitors)

CHECK IT OUT

Here's an example of one of our

sponsored Facebook posts, used to

increase awareness and sign-ups.
i And check out this WIC native content

- = appearing on Parents.cum.\b//

Just areminder that the images available in the Local Activation Toolkit are
for digital use only. You're free to post them on your website, social channels, and
any other digital medium. If you're interested in publishing them in print materials
like signs, brochures, or billboards, please contact NWA Communications.

FONT FOR YOUR USE

LIKE THIS FONT? it's called Gravur Condensed, and we've purchased a
limited number of licenses for its use. Register here t download the font.
Ifyou don't plan to use the font reqularly, please do not download it.
Please Umit your downloads to one person per agency.

CONTACT US

@ We're seeing a Lot of great traffic to signupwic.com, and we want 1o keep
the info there as current as possible. If you have updates to your agency on
signupwic.com, please fill out this form.

® Want a new look for your agency? Buy new business cards and appointment
reminder cards on our new online ordering platform. You can also order folders
from us! And if you'd like a logo for your Local agency and can't find it in your online
community, let us know.

® (Questions, comments, or suggestions about the Local Activation Toolkit or the
national campaign? Email us at cam paign @nwica.org.




WIC Facebook Page

Meredith is creating a WIC-specific
Facebook page to position WIC as
a trusted source in a positive light.

This Facebook page will solidify the f::. (}
emotional connection with WIC and r)
take advantage of the social word- C, .
of-mouth component that can be @

essential to spreading WIC’s ethos, lational WIF

information, and reputation. ~aciat

National WIC
Association

@nationalwicassociation

Home

Abaout

il Like

# Share

)

!

Send Message |

during the shutdown

() Send Message




FOUNDRY

360

Thank you!

Jen Powlison
Content Strategy Director, F360

Jen.Powlison@Meredith.com
212-499-2190




VERMONT WIC

NWA RECRUITMENT & RETENTION CAMPAIGN

Karen Flynn, Vermont State WIC Director



Presenter
Presentation Notes
The Vermont WIC Program has embraced the National WIC Association (NWA) Recruitment and Retention Campaign. We have a Vermont WIC Communication Plan for recruitment and retention that incorporates the NWA Recruitment and Retention Campaign. Vermont WIC has incorporated the campaign elements into our materials and outreach efforts which we would like to share with you here.


CO-BRANDED VERMONT WIC LOGO

WOMEN WOMEN WOMEN
INFANTS INFANTS INFANTS
CHILDREN CHILDREN CHILDREN

VERMONT DEPARTMENT OF HEALTH ~ VERMONT DEPARTMENT OF HEALTH  VERMONT DEPARTMENT OF HEALTH



Presenter
Presentation Notes
We created a co-branded Vermont WIC logo when we initially joined the NWA campaign. 


RACK CARDS, POSTERS, BANNERS, ADS

STRONG, HEALTHY, AND HAPPY.

CHOOSE WIC UNTIL YOUR CHILD IS 5.
We're here for you!

WICE‘SR’SE§~ Contact us today: 802-296-0600 - HealthVermont.gov/wic

VERMONT DEPARTMENT OF HEALTH This Irstitution is an equst oppartunity provider.

STRONG, HEALTHY,
AND HAPPY.

CHOOSE WIC UNTIL YOUR CHILD IS 5.

STRONG,
HEALTHY,
§ ANI

| HAPPY.

WICis here foryour family until your child turns & Together
we create a lifetime of healthy habits with healthy food,
nutrition activities, and more! And eWIC gives you healthy
food options, convenience, and fexbility.

Get started today! . CHOOSE WIC UNTIL Get started today!

Visit healthvermont.gov/wic YOURCHILDIS 5. Visit healthvermont gov/wic

or call 800-649-4357. WIC is here for your family until your child turns 5. or call 802-479-42060
Together we create a lifetime of healthy habits Thisinstitutionis an equal

WOMES with healmx_a food, nutrition eictivities_, and maorel appartunity provider,
INFANTS And eWIC gives you healthy food options,
CHILDREN convenience, and flexibility. w 'C s
VERMONT DEPARTMERT DF WEALTH

WERMONT DEPARTHMENT OF HEALTH



Presenter
Presentation Notes
We have used the elements (visual system, photo styles, brand voice) in our WIC outreach materials, including posters, rack cards, banners, print and radio ads, and pocket folders,… 


FLYERS

IF YOU HAVE DR. DYNASAUR OR
MEDICAID YOU QUALIFY FOR WIC.

Access to free wholesome food,

Nutritionists and peer counselors who help you be your best,
Referrals connecting you to the care you and your family need,
To be healthy in every way.

CALL TODAY FOR AN APPOINTMENT.
479-4200 or 888-253-8786

Vermont Department of Health - Barre District
McFarland Office Building

5 Pemry Street, Suite 250

Barre VT 05641

This institution is an equal opportunity provider.

WIC=

T N T DERARTINET OF HEAITH

Vol

WIC FOR FOSTE

AT WIC YOU'LLFIND

+ Wholesome foods and infant formula
+ Personalized nutrition support and nutrition resources

+ Refemals for healthcare and community services
(Parent Child Centers, Head Start, and Children's

Integrated Services)

+ Kids' health screenings, including growth assessments

and nutrition screenings

WHO QUALIFIES?

WHAT'S INVOLVED?

Any child under 5 years old
in Vermont state custody is
eligible for WIC services.

If the foster child you are caring for

is currently on WIC, contact us to
fransfar tham to your care.

If tha child was not previously
an WIC, we will schedule your
appaintmant as soon as possible.

Attend a WIC Appointment
twice each year AND
complete a WIC Nutrition
Education Activity twice
each year.

We'll make sura your child has
accass o nutifous food, and show
you how fo shop for it with your
eWIC card. Plus, our dedicated
nutrifion sl will halp you and your
family stay healthy in every way.

CALLTO SIGN UP!

479-4200

When you schedule your
first appointment, we'll let
you know what to bring
with you.

WERE LOCATED AT
5 PERRY STREET, SUITE 230
BARRE, VT 05641

THE BARRE DISTRICT OFFICE SERVES

Calais, Duxbury, East Granvile, Fayston,
Marshfield, Mi

Morthfield, Orange, Plainficld, Rexbury,
Waitsfield, Wamren, Washingion, Waterbury,
Williamsiown and Worcester.

healthvermont.gov/wic

This insfituion is an equal oppartunity provider.
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Presentation Notes
flyers,…


VERMONT WIC

Healthy food and a
whole lot more...



Presenter
Presentation Notes
as well as a PowerPoint presentation for use in outreach to community partners. 



WIC is for
kids up

D

to age five.

VERMONT DEPARTMENT OF HEA \


Presenter
Presentation Notes
We had already begun to use more photos of families in our materials and spent time gathering more images to align with campaign guidelines.
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Presenter
Presentation Notes
We have created pocket folders for local office (Local Agency) community and provider outreach. One of our Communication Plan goals is to enroll more provider practices in receiving the campaign materials through this outreach. 



REFERRALS

WOMEN
INFANTS
CHILDREM

lERMnNT DEPARTMENT OF HEALTH

NUTRITION,
SUPPORT,
AND THE
POWER
OF MOMS.

BE THE MOM

YOU WANT TO BE.
WE'RE HERE,
EVERY STEP

OF THE WAY.

This institution is an

equal opportunity provider.

- g

WIC: from Before Birth to 5.

Supporting you through a healthy pregnancy
with supplemental foods, nutrition counseling,
breastfeeding support and more!

WIC is here for you every step of the way.

WIC is for pregnant women, new moms and
babies and children through their 5th birthday!
Families enrolled in Dr D and Medicaid, Reach
Up and 3SquaresVT automatically qualify.

Already on WIC?

Great! See you at your mid-pregnancy
appointment!?

Think you may qualify for WIC?
v Are you pregnant?
v Do you have children under age 57

v Do you participate in Dr. Dynasaur, Medicaid,
Reach Up, or 3SquaresVT1?*

... if so, you're likely eligible. Learn more

at: www_.healthvermont.gov/wic

Call to enroll today:
Brattleboro WIC 802-257-2880

or toll free in VT 1-888-253-8805
WIC clinic locations include Brattleboro,
Townshend, Wilmington and Westminster

*If you don't participate in these programs, you may
still be eligible — give us a call to find out!



Presenter
Presentation Notes
When we receive requests from our local offices for materials, we work with the local office and our in-house Communication office, that has knowledge of the campaign, to create materials that utilize the campaign elements. One example is a WIC referral created for provider practices.



WIC JOURNEY MAP

Joi_ning WIC

HEQTFI.'E

What WIC is

domg
Community
Outreach
Presentations

* Partnerships with
organizations that
serve WIC-eligible
families

* Outreach to
families on
Medicaid/Dr.
Dynasaur

* National WIC
Association
Outreach
Campaign

* Facebook posts

{ L‘ == = \ Coming to

C|InIC

What WIC is

domg
Friendly,
welcoming clinics

* Outlying clinic
sites

* Evening hours

* Texting
appointment
reminders

Shopping for

WI Foods \
Wi AT Preparing WIC

Foods

(7T W TN

What WIC is

doing:

* Shopping
resources- food
guide, shopping
videos in multiple
languages, in-
store tours

* In-store grocery
tours

* Local grocer
liaisons

 WIC Shopper
App

What WIC'is doing:

Training local WIC
staff on food
preparation nutrition
activities

On-site WIC cooking
workshops
Partnerships with
food-focused
organizations that
serve WIC families
Recipes
Wichealth.org and
Health eKitchen -
online food
preparation
resources

Completing WIC
Nutrition
Activities

What WIC is doing:

On-site WIC
activities

* Partnerships with
organizations that
serve WIC families

* WIChealth.org -
online nutrition
education

* Nutrition education
by phone or in-
person

* Texting reminders to
complete a nutrition
activity

Staying on
WIC until

ELIGIBILITY
/ APPOI NTHENT\
NUTRITION NUTRITION
Acnww ACTIVITY
canH y

CHE[:K N

WIC Graduation:

* Ready for
Kindergarten

« Warm hand off to
Child Nutrition
programs


Presenter
Presentation Notes
We created a Journey Map to illustrate opportunities where community partners can support families to continue to participate in addition to referring for enrollment.




FACEBOOK POSTS
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GOT
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Presentation Notes
We utilize the campaign Facebook posts and create posts incorporating the elements. These posts are distributed through our local offices (Local Agencies). 


VE
RMONT WIC PROGRAM & SHOPPING GUIDE

WIC=

VERMONT W
PROGRAM & -
SHOPPING
GUIDE

ELIGIBILITY
APPOINTMENT

NUTRITION NUTRITION
ACTIVITY ACTIVITY
\ GROWTH

CHECK-IN

Getting started: WIC Visits

WiC eligibility appointmems
your WIC appomtments are scheduled about
avery & months.

gach WIC appointment May include:

« income, \dentity and Vermont Residency
documentation

. Growth and health asgessment, including
an iron check once @ year

« Nutrition consultation

« Roferrals 1 other health services and
oomrnunity resources

WTWIC PROGRAM QVERVIEW

Nutrition Activities

Information, tools and support
’,/”‘ = In between wiC appotmmems, you witl comples 3

{ @‘\ nutridon activity. Mutrtion efucation is one of Wi 's
\K ‘/ / miost important penefits. Along with your monthly WiC
&/ foods, you'lt have what you noed to grow 3 hea i

There are thige typas af WIC nutriton Jctiviies. fou choose the
AULTion activity that best matches your {earning style, interasts and
schadule. Completing tweo rutrigon scHvivies pachyear. petwean WIC
ap printments. with keap your WIC food Benefit aCCOUNt active.

Local nutrition activities
Tofind 3 listof UkHON artivities in
your 3rea

» Sk yoUur WIC nutritionist.

» VISt neaﬁhvenﬂﬂnt,gm!vﬂcactrﬂﬁes,
» Tall your tocal WiC office-

in-person counseling

Ask your Wi seaff about your petsona:\
Fistriton goals. You can make an
appoirtment o fit your schadule oF
eyen meat by phone.

Online tearnmng

WICHealth.org is WiC's onfine nuition

pducaton fesnuUrce. Choose from 3

) yariety of lesson tgpics when its
comverient for you, To St up your

aCCOoUnt, 588 the next page.

NTWIC PROGRAM CVERVIEW

ELIGIBILITY
APPOINTMENT

NUTRITION
ACTIVITY

\ GROWTH
CHECK-IN

NUTRITION
ACTIVITY



Presenter
Presentation Notes
We used a 2017 infrastructure grant to create the Vermont WIC Program & Shopping Guide and Vermont WIC Foods, 


VERMONT WIC FOODS

WICE

VERMONT

WIC FOODS

Effective October 2018

FOOD.
EDUCATION.

e
BREASTFEED ING SUPPORT HEALTHCARE REFERRALS
& COMMUNITY PROGRAMS

The full range of WIC's nutrition resources and
bengﬁts are avallable starting in pregnancy and
continuing urtl your chitd's 5th birtnday.

Wien you choose WIC for your family, you'lt getthe
support you naed to Qive your child the best possible
ctart in life. Hids who stick with WiC untit age 3 grow
niealthy, napoy. and smart.

Learn more at
healthvermont.govlwic

This food qguide fists alt of the Vermaont W\C-Appmwed foods.
Look for this information in each cotor coded section:

=% ;:;19\2-5:::0:\”
Food category
m—p f) Choos® what is approved for you-
A

some of the Nlc—apprmed foods may not peon
your Family Food Benefits list. Look for orange
bones like these to help setect the night products.

— wic-Approved Q Do notbu¥
. These gresn DOXes » These yellow bores
list Sizes. yarielies list products. varietes.
and packages that and ingredie nis that
are allowed. are ok sllowed.
—> Size and packaging altowed
grands Atiowed
» This section shows SiZ8s, pachading prands
and flawors aliowed-

- Shopping tips

ook for the chapping cart in colored coded boXes
{ie this. These sips will help you purchass all your
WiC foods each montn.

Product weights and sizes are sometimes SNOWD in different
wnits, oF Spbreviated in this baoklet and on foed packaging-

Unit Abbreviations: Unit Equivalents:

oz = ounced v pound = 8 ounces

\b = pound gpound = 16 ounces

gal = gallen {quart = 32 ounces
1/ gallon = 2 quarts (64 ounces)
1gallon = 2 half-gallons
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Presentation Notes
We used a 2017 infrastructure grant to create the Vermont WIC Program & Shopping Guide and Vermont WIC Foods, 


SHOPPING WITH WIC VIDEOS

ﬁ anding Yo... O ~
UNDERSTANDING
VERMONT WIC

FOOD
BENEFITS

HOW TO CHECK

C YOur "9
BALANCE

P ﬁ \ - Know the checl
5% KNOowTHE

IE *0"'! C: Look fol
SPECIF CHECK

SIZES SAMpPES ¢ SYSTE
OF FOODS WHERE YOU

X

anliche WIG: Sitips forsuccess 4%
5 T|PS |

SUCCESSFP

SHOPPING
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along with new Shopping with WIC videos that also utilize and incorporate the campaign elements. The infrastructure allowed us to work with a professional graphic designer, videographer and photographer to create these materials. 


GROCER TRAINING, CASHIER RACK CARD

z z z z z z z VERMONT WIC
WICE. ... CHECKOUT TIPS
T [ | e FOR CASHIERS

Protect confidentiality.

Do not use "WIC” in your conversation.
Say “card” instead.

\ermont WIC .
Annual Grocer Training
Effective Gctober 2018 :

Know the WIC card transaction.

Understand the WIC checkout steps and
process for your store’s POS. Be sure to scan
each item and never use the guantity key.

MODULE 1
‘Vermont WIC *
_and Grocers:

Overview

Know the foods allowed by WIC.

= Heep a copy of the Vermont WIC Foods
guide at your register for reference.

= UJse the WIC Shopper App (if allowed by
your management) for a list of all WIC
approved foods. The app also has a "5can
Barcode” feature.

Not all foods in the food guide
are on a customer's benefit.

Run 2 "balance inguiry” for the shopper for a
list of foods currently in their account.

If the card declines.

Note the error code. Wait about 20 seconds
and then have the customer swipe the card
again. Or manually enter the customer's
card number.

m OVER FOR MORE =9
A



Presenter
Presentation Notes
With the Infrastructure project, we also created materials for grocers, including a grocer training and cashier rack card. 


PARTICIPANT COMMUNICATION

NUTRITION,

SUPPORT,
AND THE
POWER

OF MOMS.

BETHEMOM
¥0OU WANT TO BE

SEE YOU
SOON.

BARRE OFFICE OF LOCAL HEALTH
MCFARLAND STATE OFFICE BUILDING
5 PERRY STREET, SUITE 250, BARRE
888-253-8786/802-479-4200
FACEBOOK.COM/NDHBARRE
AHS.VDHOLHBARRE@VERMONT.GOV

\ . @


Presenter
Presentation Notes
We have also used the campaign elements in our participant materials, including stationery/letter templates sent out by local offices (Local Agencies) to WIC families, including appointment reminders. 
We are working on creating a new WIC appointment reminder card and digital WIC participant newsletter with the campaign elements. Although our website is part of the larger Vermont Department of Health website and we are not able to change the look, we have incorporated campaign elements where we can, including utilizing the brand voice. The brand voice has also been incorporated into the text messages that go out to WIC families from our local offices for appointment reminders and educational messages.

New texting “key” words are being added to our system to be used on the next round of outreach materials.  This will allow potential applicants to text us directly to apply to WIC.


THANK YOU.

QUESTIONS?

WIC@VERMONT.GOV
HEALTHVERMONT.GOV/WIC

WOMEN
INFANTS
CHILDREN

VERMONT DEPARTMENT OF HEALTH



Presenter
Presentation Notes
We also use the campaign elements internally, such as in our monthly WIC call to local offices, in the PowerPoint template that we have created for the call.





%’W; sy WASHINGTON STATE WIC
Health NWA Outreach and Retention Campaign



Presenter
Presentation Notes
Hello, my name is Jennifer Mitchell and I am the Outreach Coordinator for the Washington State Department of Health WIC Program. Thank you for the opportunity to share some of the things our state has been using from the NWA Outreach and Retention Campaign. 



c WOMEN, INFANTS,
& CHILDREN

AND A LOT MORE

We give you healthy foods and
tips on how to use them.

We provide a community of support.

We connect you with
care beyond WIC.

SEE IF YOU QUALIFY

WIC IS MORE THAN JUST ABOUT FOOD.
Come meel with our nutritionists and breastfeeding
peer counselors who are ready to listen,

share infor mation, and provide guidance and

moral support.

FAMILIES OF ALL SIZES AND TYPES
may qualify for WIC.

MOST FAMILIES GETTING HEALTH BENEFITS
from Washington State qualify for WIC.

CHILDREN OF WORKING PARENTS
may still quality for WIC.

DOH 965-020 December 2018
Diset pgm e,
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Presenter
Presentation Notes
We released re-branded outreach materials on February 1, 2019 and have received great feedback on the fresh new branding and messaging!

The first two images on the left are the front and back of the counter card. It is available in English, Spanish, and 12 other languages. The Campaign’s three messaging pillars are on the front. The back has key messages mirroring the messaging pillars. The counter card has space on the back for local agencies to place their contact information, if desired. I’m interested to know what they say to you.

The item on the right is the 8.5x11 inch outreach poster, currently available in English and Spanish. The message is the same as the counter card back message.


OTHER WIC MATERIALS HAVE ALSO BEEN REBRANDED!

STAFF TOOL -
WiG Card Edvoniion-fer Participanis UL T

RET STARTED MITH SILE MK CARE
Dartcm e whno wick pone W0 Do s d oo Pesord der il e
Hoardoe (RN
CALL THE e AR L (LR —— ]
L W BT U T e o e TRl (T Uk T T
o Bt WL LWL
{ P T 3 R | S e G e e Fw e e b b om0 'ﬁrh.m':_t.
ek o e e e e e A = ol s el = 0y riar
e s 3 PO v b
ZEs SHOPPING TIPS rimrm e et g Y P g
T P o Bt s i 0 i R st 2 o ey ey " 4, Fiiring i
ool et e i el B T e A ey . ! vl 'iu’:..",_l_.
Bl oy VL b L ErE
READING YOUR RECEFT e S e I Caret 2 Sppan Wi 1 e oy e ."'"’*:“ g
The VAT swcwlpr g oo 7g. Each 1iasas reowst ragh ket dternel b e s ThaTrion wl B L v o e Kt i S ey sl By g e % : |
¥ WIS ChASL PR N e 3 £ ok for: . AT, A e I, e et e vl 7 S i I i | S T AT g g , = '""":;.r.lm,. Y it ey
K i S LM P . P el A iy Py o i el (2L "-"N'r-;,.;i T reey Wt diay o, ." 2] Flas My e, oty "y
1.7 Bam, e . Z z = Eaary VR 5t e r P TN, e, 3
3,588 Caal - bk ¢ Rala B e e, A P14 e iyt e A o @ L Py Ll TV T Tl e Conir gy
o Farwt: badte” ¢ by ; : = ] B g T8 wayr g e Ty L
MW Fiah - seoeal e Smmatiaironn HEE TG YR ELRD SAFF i e w WIS S At sy ARy o iy T ot
FINAK L R e Fapume il b gwa el wha e, e BN o s o b mhron Fgs b L w7 *E‘EE puicy
oo wiud Pt ol whomiad s v tedenes mome’) b ey baremd MENT
e R Y ]
deratioind v VY g g o e TR A1 b g
Erraym e i el me e e e el Ll Kl e S i 1 © s 1 ey
= D m PR e by T A e ol b e e i i by e
e
S G 7 i e S I A R YT 0 T

R L e
-t
HLET
FM, ol e B L d e Bt g
bl v

- i .
PR TR LT T
e Seveal - s J dxid
T e e EEE .

Vi sms o U b, e e o

B

I T B L
Tarm g ey da e e

; . E LRI 4 EHOFFIO AT T8E STORE

]

D
i
=

v e FH

=drepahan

B T R T TR

o oo o P A S T

i, R oy e . s el Wl B ok Foarirr i Wl i e WS TR
1 T e e Wk g AT

Fharping Tioa wivk ol Carchobdin

amer s e gy e e en 8

Bornéikh Frons SURIGHT 5 Srblinim ——— wan 2
¥ s
SHOFFIHG FOR EA3Y FOOD BHOFFHA FOR BEAMS OF
FRUTS &84T VERCINELEE CHMSTraL Fkes 1 J
T ercania < B4 S-m e T ETR o paarat buaridey
128 aanze o 32 4-zxje
o®
% pureasin = 32 2-paca
128 aunow bl % T acks

SEtrengy e

-

i,

Sl Gy, Pt
- S48

WASHINGTON WIC ID
AND CARD FOLDER

FEX
TES curcen e = 3 2520 jus

LFRE THE W I SHERFIE BUEE
A e S FPRIVED BV AR E

HAME(S):

FAMILY ID NUMBER:

1%@% m)
Report lost, stolen, or damaged cards A —
WashingTtd

enly betwean 7 a.m. and 7 p.m. when
customer servics iz available to help you.



Presenter
Presentation Notes
Our office has embraced the new branding and messaging as well with other WIC materials – this provides a uniform look to everything we offer. 


PROVIDER OUTREACH

Iurc\wu.- N, INFANTS,
l L CHILDREM

For Pediatrician and OBGYN offices

Women's, Infant and Children’s (WIC) is a public health nutritional program providing nutrition
education, free nutritious foods, breastfeeding support and healthcare referrals for income-eligible
women both pregnant and postnatal, Your office is can receive a Free supply of brochures that
educate patients on the benefits of joining WIC, eligibility information and how to enroll,

To receive this offer, please fill out the form below and return by Fax to (212) 499-1589 or email to
melissa.busch@meredith.com



Presenter
Presentation Notes
We are doing a few things to promote WIC to providers:
1. Educating providers with the use of the NWA “All About WIC” trade brochure.
2. Promoting the Opt-In form or link to receive brochures that educate patients on WIC benefits. This is an 8 page brochure, with 4 pages each in English and Spanish.
One of our MCOs is placing the opt-in link on their provider portal. This is part of their WIC promotion campaign to providers to refer pregnant and new moms, and caregivers of infants and children under 5 to WIC. 

We hope to put the opt-in link on the DOH WIC provider website and on our external outreach partner’s website (WithinReach). 

https://nwa.meredithcustomsolutions.com/

WORKING WITH NWA

National WIC Association Online Community

Resource Center

2016 Nutrition Education & Breastfeeding Prom

2018 Nutrition Breastfeeding Conference Sessit

FIND A LOCATION NEAR YOU.

[»] Artwork and Templates

Brand Guidelines and Messaging Toolkit

[#] Local Activation Toolkit

FOOD. EDUCATION.

SUPPORT. YOU GOT THIS.
[*] State and Local WIC Logos

[»] Talking Is Teaching Resources

Washind,
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Presentation Notes
After receiving the 2019 Recruitment and Retention campaign email from NWA (Dec 20, 2019),  I began working with Natalie at NWA to: 
Provide all WA State agencies with WIC branded agency logos. Local agencies will be able to use the logos for their own materials. 
Send all WA State coordinators the NWA Outreach & Retention quarterly newsletter.
Update SignUpWIC.com with current local agency names, addresses and phone numbers.
I did this by sending two lists to NWA:
 – one for SignUpWIC.com with the name, address, and phone number of each clinic and for logos
-- one for the newsletter with the name and email address list of coordinators to automatically receive the newsletter.





NWA FACEBOOK MESSAGING

b

N
saLike 4 Share # SuggestEdits -+ \\
N o Like @ Share # Suggest Edits
Y Like () Comment £ Share <
et Soae Dpertrent of \\ ‘Wiew more comments 2 of 487
’Health i "Veshington State Department of Health shared a post Peingtia S Dipartmet f

i T e ———

Hell Eebruary 14 - @

. p- 4 Show your kids some love on Valentine's Day with this cute heart-shaped,
\gashmgton Sfta‘e N« ¥ egg-topped, whole-wheat avocado toast breakfast! #superfoods
epartment o il = ) #momstrong BWAVAC
Health ] Washington State
@WADeptHealth . Department of
== Health
ADeptHeaith ’
Aot s HAPPY VALENTINE'S DAY!
Posts
- : — : #HEARTYBREAKFAST
National WIC Association Online Community ™ N i
Videos . - 3 " A '
Resource Center :

Community
Notes during the shutdown
Wi et N Visit SIENU P.W I C.COM for you r Folders = [ocal Activation Toolkif = Facebook Posts
— local clinic’s hours.

Washington State WIC Breastfeeding Peer Counselors Eng.l'l'sh

January 7- @

During the government shutdown, YWC is open! Visit www_signupwic.co
parentheip 123.orgiresources/wic-family-planning to contact your clinic

Spanish

Wash


Presenter
Presentation Notes
In 2018, we used some of the NWA FaceBook messages, but not all of them. This year, we are using all of them. They are posted in English and Spanish, by year and quarter. We post weekly on the DOH FB. I am encouraging local agencies to either do the same on their FB website or re-post our posts.   





Q

CONNECT WITH WASHINGTON WIC
WWW.DOH.WA.GOV/WIC

JENNIFER MITCHELL
JENNIFER.MITCHELL@DOH.WA.GOV
(360) 236-3692
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Presentation Notes
There’s a lot more we can do but this is a good start. I appreciate that the campaign does a lot of the planning and material development for us so it’s easier to conduct outreach.  

Feel free to connect with me – I’d love to share more and hear what your state is doing! Thank you for your time.

mailto:Jennifer.Mitchell@doh.wa.gov

Washington State Department of

P Lioalth

Washington State Department of Health is committed to providing customers with forms
and publications in appropriate alternate formats. Requests can be made by calling
800-525-0127 or by email at civil.rights@doh.wa.gov. TTY users dial 711.




NATIONAL WIC ASSOCIATION

NEW WIC BRANDING
WEST VIRGINIA WIC PROGRAM

WEST VIRGINIA
D
c WOMEN, INFANTS, o
BUEEAU FOR PUBLIC HEALTH




LOGO COLORS FOR EACH
WEST VIRGINIA PROGRAM AREA

m . Red WWESTVIRGINIA
M. Purple WWESTWHEIHIA

ol wesTVIRGINIA




NUTRITION EDUCATION RESOURCES

Vitamin D CONTACT US
 Fruit-a-licious Breakfast Cup IS YOUR S

w ¢

Call 1-844-£01-0385 or 304-552-0030
Text Locabwic + zip code to £T0T4
Email dhhrwidBav.gov

MyPlate Preschooler FAMILY oo —

e e

o v i - C o ettty
Mixing Formula Instructions GETTING AT SBe L IND

of Agriculture [US0A] cied rights requlations and palicies, the

US04, itz Agercies, offices, snd employess, and irstitutians

particiting in or admiristering USDA programs are prohibited "I" H E S U N S H I N E
from discrimirating based on race, colar, national origin, sex,

religious creed, dissbility, age, pelitical beliefs, or reprissl ar

retalistion far priorciel rights actiiby in ary program e sctivity
? conduched ar funded by USDA. V l T A M l N
Persone with dicabilili=s who require alternative means of
L communication for program informetion [e.g. Braille, large

prind, sudictape, American Sign Lenguage, =tc ], should contact
the Agenioy |State or Looal] whers they applied for banefits.
Individualswho are deaf, hard of hearing or have speech
Better Nutrition for a Brighter Future digsbilities moy conksct USDA through the Federal Reloy
Serviceat |B00] ET7-8337 . Additionally, program information
mey be made avzilablein languages ether than English.

l c WEST VIRGINIA

To filea pregram complaint of discrimiration, complete the USCA
Program Discrimination Complaint Faorm, [A0-3027) fourd crlire st
hittpy v ac crsde. gowl complaint_filing_cust hitml, and at any
USDA office, or write 2 letber addresoed 1o USDH and provide in
theletter all of the information requestedin the form. To request
a copy of the complaint form, call |868] £32-9792 Submityour
complated formi or letter to USCR by:

(1] rail: LS. Departmient of Agricuture
DFfice of the Acsistant Secretany far Chvil Rights
1400 Irdependerce Avenus, S
‘Washington, 0.C. 20250-9410;

12] Feoc: (202] 890-T442; or

13] email: program.intakefusds.gov.

This instibation is an equal sppertanity provider,

HE-14 | E01E]




BREASTFEEDING
MATERIALS

* Breastfeeding Response Card
« Making Milk Is Easy!

MAKING MILK
IS EASY!

10 STEPS TO MAKE PLENTY OF MILK

1

2

FREQUENT FEEDS, NOT FORMULA.

The more often you feed, the more milk you make.
Ifyou give formula, your baby will feel too full to
nurse freguenthy.

ALL YOU NEED IS BREASTMILK!

The American Acadermy of Pediatrics recommends
that your baby have a diet of only breastmilk for the
first & months — no other food or drink is needed.

FEED EARLY AND DFTEN.

Feed at the earliest signs of hunger such as when
baby is awake, sucking on hands, moving his or her
miouth or eyes, or stretching.

IF HE DIDN'T SWALLOW, HE DIDN'T EAT.

Listening for the sound of swallowing will help you
kniow if your baby is getting enough.

SAY "NO" TO PACIFIERS AND BOTTLES.

If pacifiers and bottles are used when your baby
is hungry, you may not ba nursing often enough
to make ptenty of milk.

SOLIFC 5
PURRAL UM PUMIE HEBLTH

dhhr. wy.gov/ wic
This institution is an equal epportunity provider.
BF-45 [07/2018]

6

SLEEP NEAR YOUR BABY
AND NURSE LYING DOWN.

You can rest while you feed your baby!

HAVE BABY'S MOUTH OPEN WIDE LIKE

A SHOUT, WITH LIPS FLIPPED OUT.

The tip of your nipple should be in the back of his or
her throat. Your baby should be directly facing you,
chest to chest, chin-to-breast. Proper positioning
prevents sore nipples.

WATCH THE BABY, NOT THE CLOCK.

Feed your baby when he or she is hungry and
switch sides when swallowing slows down or
they take themselves off the breast.

60 EVERYWHERE!

Plan to take your newborn evenyw here with you
for the first several weeks.

DONT WAIT TO ASK FOR HELP,
WIC IS HERE.

Contact your local peer counselor for guidance
and support. Stick with if — it's worth it!


Presenter
Presentation Notes
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GENERAL CLINIC RESOURCES

C ﬁeﬂl WIC Local Agency Stamp
« Record of Measurement uic SR
WEST VIRGINIA

* Participant Agreement WICPROGRAM

RECORD OF MEASUREMENTS FOR:

CONTACT US

Difice of Nutrition Services

West Virginia WIC Program

Cail Text Emaii
1-B44-801-0365 Locakai mde dhhewic B g
or 304-550-0030 b AT

Visit ) Participant Portal
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OUTREACH MATERIALS

* Give Your Family a Healthy Start Brochur
* Give Your Family a Healthy Start Poster®’ e mmonm

pravidas food and nutrition information to keep
pragnant and new moms s wall e children

1o ags § hinaltky.

* Give Your Family a Healthy Start Partner ..

* Mutrition courssling

- Give Your Family a Healthy Start Folder  :mm=zncs

Rsfarrals 4o doctors, dentists and programs
lika Hoad Start, Birth ta Thras, Right From
tha Start and child care rezeurcac

« Give Your Family a Healthy Start Bags A

* Foster Children and WIC wummmcurren ME
* Clinic Contact Card ATFOSTER :AREW
» Choices for Moms To Be ;"“MT;:JW;*
« Choices for Mom and Baby Fully Breastfe mz:rﬁwﬁw

* Choices for Mom and Baby Partially Brea mmmimsresss

* Choices for Mom and Baby Minimally &
Non-Breastfeeding ﬂ

« Choices for Children

* You Got This Poster

 Healthy Food, Healthy Kid, Happy Mom Poster

« Latch is Key Poster

**Spanish Materials Available

FOSTER CHILDREN
AND WIC

Our caring staff can halp you get pour
<hild back an the right ek far go-o-d i
10 3 haalthy Lifs

Cantact yeur becal WIC Clinic at:

You mayalsa apply on the web at dhhrws.govfwic

Healt
H e

ﬂmﬂc-uduuhlmnl nn- el . dgencim, ol 1od

s, S, om, ol Bededs, Ul nul-:-lin'um

wnmui&mmmlu—ﬂ-m

Teblen

Carapi i R, 103017 e e
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OUTREACH MATERIALS

WIC SHOPPING,
SIMPLIFIED

Thare are more than 260 Wast Virginia WIC-approvad
grocary stores. We're constantly making improvements
to the WIC customer shopping experience.

eWIC CARD
Purchase approved WIC food with the same
flexibility as a reqular debit card.

ebtEDGE

ebtEDGE offers direct access to your eWIC
card information so you can change your pin,
wiew purchases and see future benefits.
Visit ebtEDGE.com

WICSHOPPER™ MOBILE APP

Eliminate confusion about which products
are WIC approved in three easy steps:

1 Download

WICShopper from your app store
orvisit EETShopper.com

2 Select
Launch WICShopper and select West Virginia

3 Shop (with certainty!)
Scan or take a picture of the UPC bar code on
the back of iterns and we'lLtell you if they are
WIC eligible for you and your family

-

Visit EBTShopper.com to learn
more and dewnload the app.

CONTACT US

Office of Nutrition Services
West Virginia WIC Program

Call 1-844-601-0365 or 304-558-0030

Text localwic +zip code to 47076

Email dhhrwicwy. gov

Visit dhhrwv.gov/wic l c WEST VIRGINIA
Participant Portal wwwichousehold wedhhrorg

GIVE YOUR
FAMILY A
HEALTHY

(C e St

BURERL FOR PUBLIC HEALTH

In @ccondancew th Federal civil righis law and LS. Deparimami ot Agriculium
[LISDA] chaL Tighis ragulation s and pokcies, 1ha LISIW, [t Aqencias, oificas, and
emplyaes, and irstiuikans pariicipating in or adminksiaring LEDA programes ame
prohibited from dis crimineiing based on race, color, natonal origin se, religios
Crand, dizatility, aga, poliiical baliafs, or reprisal or mcaligiian for prir vl ghs
SCUNTTY N ST pOgRam or aciivy conoductcd of furdod by LIS0A.
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program infarmaiian |e.g. Braile, lame pring, audciapa, Amarican Sign Languags,
wic.], shauld cancact 1ha Aqency [Stna or Local] whars they spplicd for banafis.
Ireciwiduarks who ara deal, hard af hearing or have speach disabilkies may coniad
UE0A thraugh the Federal Ralay Senvice at 20| B77-E339. Addiimally, program
information may ba made aalablen anguagss other ihan English

T fika pragram complaini ot discrimination, camplate the LIEDA Fragram
CASCrimination Camplsint Form, |4 0-3027] faund onling 1:

Infipsffwwes 25 er.eda pow/ complaint_filing_cusk himl and at any LSO oifica,
Orwrie a ke addressad 16 USDA and provide in the lefier all of the infomation
raquestad iniha torm To requast @ copy of the complaint form, call (364) £2 35992
Submit y our comp ke farm oF leflar b LISOA by:

(1] mai: LS. Dapartment of Agriculiura
Dffica of 1ha Assistant Secrutary for Chil Rights
1400 InckpEndanca Avrug, SW

Wachingean, 0.C. M290-53410

[2142e: [20Q] $A0-TELS: or

() emiail: program. it ke BIEda gov.
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CHOICES
FOR MOM

AND BABY yft-—
PARTIALLY BREASTFEEDING YOUR WIC FOODS

The WIC foods help support your healthy Lifestyle and = Are low in fat and high in fiber

your breastfeeding baby's development. You will enjoy * Provide appropriate nutrients for your baby's growth

milk, careal, eggs, juice, paanut butter and beans, * Promote staady weight loss and help you maintain a
plus fruits, vegetables, cheese, yogurt and whola healthy weight after delivery
grains. At six months of age your baby can receive
infant fruits, vegetables and cereal. WHAT YOU WILL RECEIVE
FOR MOM:
Grains

= 34 ounces of iron-fortified cereal
# 14 ounces of whole grains [bread, buns, tortillas, rice or
pastal

Vegetables and Fruits

# Three 12 ounce cans of frozen or three 11.5 ounce cans of
shelf-stable concentrate Witamin C-rich juice

+ %11 cash value benefit for fresh wegetables and fruits, canned
fruits and vegetables, and frozen fruits and vegetablas

Dairy
+ 5.5 gallons of non-fat [skim] or low-fat [1%] milk
= Allowable substitutions of cheess, yogurt or soy milk

Protein
= | dozen eggs

+ Choice of two: 1 pound dried beans or peas OR four 15-14
ounce cans of beans OR ona 156-18 ounca jar of paanut butter

FOR BABY:
Your breast milk and infant formula

At six months of age
# lron-fortified infant cersal
= Baby food vegetables and fruits

Eat WIC foods for 3 healihy you and 2 healthy growing batny |

s v
s ok
dhhrwv.gov/wic Heal
Thic instinution is an squal oppartunity provider H

s
OR-14 f20id EUMEAL PO BUBLIE




STATE APPROVED FOOD LIST

W WEST VIRGINIA

WIC APPROVED
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RETAILER BRANDED MATERIALS
FOR USE IN THE STORE

 eWIC card design 'ﬂlrc\wzsr VIRGINIA
 Door Decal

* Shelf Label AFSIOVES

2018 Food List Additions and Deletions
Reference Guide

« 2018 WIC Approved Foods Shopping
Guide

* WIC’r Basket Newsletter




- s State Agency Direciory | Online Services
wesrvlrglnla

IC WEST VIRGINIA _

Slide 1
This 1s the rslide one.

ok | D i Lo e A

NutritioniBreastieeding Retailers/iFarmers Policy/Procedure FormsiMaterials

APPLY FOR WIC _

The mission of the West Wirginia WIG program s to improve the health of wamen, infants and children In Whnat is WIC, and whal does WIC provide? ’."
Wes! Virginia by providing quality nuirition and breastfeeding counseling and education; as well as healih y 4 i
Do | qualify for WIC? d ;
manitoring and nuintious fonds \ -
what do | nead to bring to my Arst appointiment? - |

Read Meors
w I ' Women and Infanis
Children
WIC Approved Shopping Guide
Read More

WEBSITE

TICIPANT:

Online Nutrition Classes

Check Your eWIC Card Balance
Find WIC Clinics
Find WIC Grocery Slores

Find WIC Farmer's Market

Read More

View Mors Videos

USDA NONDISCRIMINATION STATEMENT




ofg SMmart
' Mutrition

. Education

WICSmart

* WICSmart allows you to complete Nutrition
Education lessons on the go from anywhere on any
device,

- To complete a lesson on your smartphone or
tablat:

1. Find the "WICSmart” app.

2. Download the app.

3. Click onthe app and select West Virginia as
your agency.

4. Enter your Family ID# (FOO000000000].

5. Click on login.

&. Click on any module.

7. Finish the module atyour own pace. If you
getinterrupted, you can save the session
Click on the "save” button and come back
later to complete.

8. Onceyou finish the module, you are done!
No need to print or save anything. Your local
'WIC Program will let you know the next step.

- To complete a lesson on your computer:

« (o to wicsmart.com or
wicsmart.jpma.com.

+ Select West Virginia as your agency.

» Continue with steps 4-8 as shown above.

* The WICSmart mobile app gives you the option to
take a lesson right away or download it for later.
This can be helpful if you need to use free Wi-Fi
instead of your mobile data or ifyou have spotty
service.

- Ifyou download a module to your device, it can
be completed offline and the results will
autornatically transmit in the background once
your device regains internet connectivity.

# Please be sure to complete your nutrition
education lesson at least one week in advance
of benefit expiration date.

CONTACT US

Office of Nutrition Services
West Virginia WIC Program

Call 1-844-401-0345 or 304-558-0030

Text localwic +zip code to 67074

Email dhhrwici@wv.gov

Visit dhhrwv.gowfwic

Participant Portal wvwichousehold.wvdhhrorg
EbtEDGE Website: ebtedge.com

WICSmart: Available to download from your app
store or visit wicsmart.com OR wicsmart jprma.com
WIC Shopper Mobile App: Available to download
from your app store or visit EETShopper.com

c WEST VIRGINIA zoﬁ:itl‘tlh

EAL FOR RIBLIC NEAIH

i aczardanca with Fadaral civil rights law and LS. Duparimant of Agrizuliurs
USO4) il nghls regulatiors and paliciss, tha LISDA, fisAgenciis, lfices, ard
administering USOA programe are
prnhlhlh!lrwnﬁ:mmn:mq Eacsd on raca, zokor, natienal origin, ez, raligisus
crasd, disabiliy, age, politcal baliafs, or reprisal o retliation for prior ciil rights
activity in any program er ac ity corducia or hunded by USDA.

Parsens with disabilii rquie ew maans of cemmurication far
program information [a.g, Brailks, Larga prird, audiotpe, Amarican Sign Languags,
st sheuld cantact the Agancy [Stats ar lecall whers they applied fer banafits.
cviduals wha arg dsaf, Fard of hearing or have cpesch dicailities: may contact
SO through the Fedseal Rslay Sarvica t[200] 0772329, Addticrally, program
irflormation ey bs mads avalabla in lsnguages cthar than English

To i a pregram cemplaint of discriminatin, complets the LS04 Program
Digzrimination Cornplaint Farm, |A0-027) fourd onlina at:

it v 25crusda o complaint,_filing cust hirel, and st any USDA offics,
arwrita 3 leitur sddraszad in USOA and provida in the lotisr 3lL of the infu

raguasted in the farm Ta request @ copy of the complaint form, call [B4] £32-3992,

Submit your complied form or lattar t2 USOA by:
[ rait: LS. Dapariment of Agriculturs

QFfica of tha Azsictart Suerary for Chil Righis
1400 Indspandance Averns, S

Wachington, D.C. 20250.9410;

2] Fax: [202) 850-T442;0r

{3 amail: program.intzkeBusda.gon

Thic irtitution iz an equal oppertunity provider.
WIC-E5 |TYE0TH

TECHNOLOGY RESOURCES

l c WEST VIRGINIA

CONNECTING TO WIC

Any device. Anywhere. Anytime.
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STATEWIDE CONFERENCE -
AUGUST 2018

S \v 4

WIC MANDATORY o
gAR0e e € B & TRAINING u,h(e
CONFERENCE

August 21-23, 2018
Canaan Valley Resort and Conference Center

BRAVO, WIC! YOU GOT THIS.
THANK YOU TO THE WIC TRAINING CONFERENCE PLANNING COMMITTEE: _,A_

Stephanie Whitney - State WV WIC Office
Beth Dowler - Wheeling/Ohio Co. WIC
Brenda Fisher - Manongalia Co. WIC
Nicole Gaines — Mid-Ohic Valley WIC
Mitch Greenbaum - Shenandoah WIC
Cindy Haney - Randolph/Elkins WIC
Diane Landy - TSNWIC

Jodi Kyle Morgan - Rzndalph/Elkine WIC
Jenny Morris - Valley Health Systerns WIC
Connie Posey - Central LWIC
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CONTACT INFORMATION

« WV WIC Website: DHHR.WV.GOV/WIC

 Laura Casto, Nutritionist Ill, Policy and Procedure
Coordinator:

 Laura.S.Casto@wv.gov

2 N
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ENHANCING WIC CLINIC
ENVIRONMENTS

OREGON WIC




WIC Clinic Enhancement Project

Funding local agencies to enhance their waiting and
counseling rooms using NWA Branding and Trauma
Informed Care

Total of 29 clinic sites at 19 agencies

Total of $178,100 dollars towards improving the look
and feel of WIC offices across the state.

Projects funded included (but were not limited to):

« improved lighting in line with trauma informed care

creation of comfortable areas for children to play and wait
« purchasing of comfortable bariatric seating options

« updating waiting and counseling rooms with fresh paint

« addition of anti-slamming doors and ambient noise

« addition of NWA branded materials and updated artwork


Presenter
Presentation Notes
Part of the reason WIC has been in existence for over 40 years and enjoyed such good bipartisan support is the results.  WIC is designed to prevent health problems and research shows that WIC has been instrumental in:

➡Reducing premature births - for every $1 spent on a pregnant women in WIC, more than $3 is saved in Medicaid for her and her newborn baby by reducing the incidence of low and very low birth weigh infants

➡WIC interventions can help improve healthful behaviors that are linked to reducing infant mortality

➡ WIC participation helps reduce household food insecurity

➡ WIC children at ages 1 to 2 have less dental related Medicaid costs compared to children who do not participate in WIC

➡ Children in WIC have more likely to be immunized, less likely to have anemia, and less likely to experience early onset of childhood obesity, reduces the risk of child abuse or neglect or ACES

➡ WIC nutrition education leads to an increased consumption of whole grains, fruits and lower-fat milk



According to Boston’s Children’s Health Network, participation in WIC can improve school readiness.




Baker County — Before
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Baker County — After




Clatsop County — Before




Clatsop County — After




Deschutes County — Before




Deschutes County — After




Douglas County — Before




Douglas County - After




Harney County - Before




Harney County - After




Jefferson County — Before







Josephine County — Before







Klamath County — Before




Klamath County - After




Lane County

Uncomfortable chairs were replaced at baby
check-in

Breastfeeding room added washable kid seating




Lane County




Lincoln County — Before
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Linn County — Before




Linn County - After




Marion County — Before







Multnomah County - Before




Multnomah County - After




North Central — Before




North Central — After




Washington County — Before
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Post Improvement Survey Results

Thinking about our WIC Space, how é— —u j:
welcome do you feel? 96.4% 3.3%| 03%
feTy ;: (%5
Thinking about our WIC Space, how | >~/ Y
comfortable do you feel? 99.5% 0.5% | 0.0%

What are some examples of how the WIC clinic is welcoming and comfortable?

Total survey | Percent of
Theme Words used # Comments | respondents | total
Kid-friendly environment 279 394 71%
kid-friendly/kids 174
toys g2
play area 13
books 10
Warm and friendly staff 232 304 509%
friendly (+staff) 123
nice/smile/kind/greet 109
Positive clinic space 50 304 13%
clean 23
bright colors/pictures/murals 14
comfortable chairs )
spacious 4



Presenter
Presentation Notes
Part of the reason WIC has been in existence for over 40 years and enjoyed such good bipartisan support is the results.  WIC is designed to prevent health problems and research shows that WIC has been instrumental in:

➡Reducing premature births - for every $1 spent on a pregnant women in WIC, more than $3 is saved in Medicaid for her and her newborn baby by reducing the incidence of low and very low birth weigh infants

➡WIC interventions can help improve healthful behaviors that are linked to reducing infant mortality

➡ WIC participation helps reduce household food insecurity

➡ WIC children at ages 1 to 2 have less dental related Medicaid costs compared to children who do not participate in WIC

➡ Children in WIC have more likely to be immunized, less likely to have anemia, and less likely to experience early onset of childhood obesity, reduces the risk of child abuse or neglect or ACES

➡ WIC nutrition education leads to an increased consumption of whole grains, fruits and lower-fat milk



According to Boston’s Children’s Health Network, participation in WIC can improve school readiness.




“l enjoy the pictures when we
“I really appreciate the color, toys, and soft areas” are in the waiting room”

“Open, not too overly packed “Having bright colors and toys for the kids”
with stuff. Signage and window

graphics are helpful”

“Good lighting, friendly staff, lots of toys”
“Seating is new and more

comfortable and nicer looking”

“When arrive they wait for you with

“Friendly staff, lots of light and colorful décor” a smile and greet you with respect
and with a good vibe”

“The toys are great! Comfy seating”

“I love the toys. Kid friendly spaces so we don't
have to worry about the kids being crazy”

“1 like the new tablets for check in and the new
art. The chairs are comfy too.”

“The staff are always so friendly | never feel
any judgement here”




Questions?

Interested in learning more about the
Recruitment and Retention Campaign? Talk
to Stephen and Natalie at the NWA booth
or Jen at the Meredith booth in the exhibit
hall.

Contact NWA at campaigh@nwica.org.

C



mailto:campaign@nwica.org
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