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Omni-Commerce & Purchase Decisions

FIND 
INSPIRATION

BROWSE &
RESEARCH

MAKE A 
SELECTION

CHECKOUT
& PAY

BUY 
AGAIN
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Digital Adoption

of internet users will 
go online regularly 
via mobile device1

79%

of Americans 
earning <$30k 
own a smartphone264%

Sources:  1eMarketer,  2016  2http://www.pewinternet.org/fact-sheet/mobile/
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Access to Digital Savings 

Increased Value 

Brand and retail engagement

Digital Savings
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Leverage social engagement

Research and recommendations

Education and Influence

Social Media
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Conversion 
and engagement

Convenience for moms

Omni-commerce

Relevant content

Digital Commerce
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In-Store 
Communications

Events 
and Programs

Information 
at shelf 

Targeted 
messages
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