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Research Plan
» Environmental Scan
» Interviews with breastfeeding experts
» Mobile Ethnography with WIC moms
» Focus group sessions with WIC moms and 

secondary audiences
» Post-concept brand, messaging testing 

with campaign audience
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Key Insights - Barriers
» Limited understanding of process of breastfeeding
» Lack of skills
» Lack of support and encouragement
» Perceptions of low milk supply
» Exhaustion
» Formula often seen as the solution to all problems
» Going back to work/school
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Key Insights – Critical breastfeeding moments
» In the weeks after giving birth, moms are enduring 

critical moments that can make or break their 
breastfeeding experience. 

» During these moments moms need the most 
support.  

» During this time they also need reassurance that 
their challenges are real, common, surmountable—
and it does get better.
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Key Insights – Framing messages
» Moms want WIC to be realistic about how hard 

breastfeeding can be and upfront about the 
challenges they might face.  

» They also want encouragement that they are well-
equipped to succeed, despite the challenges. 
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Key Insights – Connecting with Moms
» Technology has changed drastically.  
» Moms appreciate a relationship with WIC. 
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Vision for a New Campaign
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Audiences
» Moms in the first six weeks
» Expectant mothers late in pregnancy
» Mom’s support system
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Goals and Objectives
» Program goal: Encourage breastfeeding among 

WIC moms and provide support and resources to 
moms seeking to breastfeed

» Behavioral objective: Increase the number of WIC 
participants who breastfeed, either exclusively or 
in combination with formula.
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The Brand
WIC Breastfeeding Support
» Positions WIC as a breastfeeding resource
» Leverages the familiarity, equity, and credibility of WIC
» A natural fit and works with full breadth of offerings
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The Tagline
Learn Together. Grow Together.
» Every Mom’s breastfeeding journey is different
» Speaks to experience Mom and baby have as they 

find success
» WIC has information and support Mom needs
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Graphic Identifiers

12



Campaign brand promise
Breastfeeding gets easier.
Learning to breastfeed is like learning any new skill: you 
might have challenges early on, but taking it day by day and 
setting small goals for yourself can help you get there. In 
fact, once you get the hang of it, breastfeeding can be the 
easiest, most convenient, healthiest and most rewarding 
way to feed your baby.
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The campaign products, services, and 
communications will deliver 

on the brand promise
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Moms think /  feel /  believe:
» Empowered and 

confident in their 
breastfeeding ability.
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Moms think /  feel /  believe:
» Supported
» WIC moms are not alone in the 

challenges they face—WIC is 
there to help with a wealth of 
information, tools, and 
resources.
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Moms think /  feel /  believe:
» Assured that breastfeeding is a journey, 

with ups and downs, trials and 
tribulations.

» Taking it day-by-day, week-by-week, and 
setting small, manageable goals can help 
them breastfeed successfully.
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Testimonial Videos







Campaign Launch Activit ies
» Press Release – August 1-7, 2018 National WIC Breastfeeding Week 

and Launch of new Breastfeeding Campaign
» USDA OCCO radio spots
» Gov Delivery Messages



Campaign launch - FNS Website



Campaign launch -Social Media 



Campaign launch – Social Media



Ongoing Implementation
» USDA/FNS Social Media presence 
» Webinars
» Digital Social Media toolkits
» Partnership outreach opportunities 
» New website content and functionality

⋄ Spanish translation of posters/handouts
⋄ About the campaign 

» Opportunity for State Implementation Grant



How Can You Implement?
» Utilize social media to promote
» Link to the WICbreastfeeding.fns.usda.gov website from 

your website and social media feeds
» Encourage use of website with your participants
» Share website and materials with partners
» Display posters/share handouts
» Promote new brand



THANK YOU
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