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Objectives

National Drop

Client Experience

Definitions, Definitions, Definitions
Examples so far



Participation Drops Nationally

2010: 10,021,136
Participants

2016: 8,815,472 Participants

1992 1994 1996 1998 2000 2002 2004 2006 2008 2010 2012 2014 2016

Thorn, B., Kline, N., Tadler, C., Budge, E., Wilcox-Cook, E., Michaels, J., Mendelson, M., Patlan, K. L., & Tran, V. (2018). WIC Participant

and Program Characteristics 2016. Alexandria, VA: U.S. Department of Agriculture, Food and Nutrition Service.



Estimated Room to Grow

Table 4.1. WIC National-Level Coverage Rates by Participant Category: CY 2016

Participant Category

Number Eligible

Number
Participating

(Percent)

Coverage Rate

Infants

Total children aged 14
Children aged 1°
Children aged 2°
Children aged 3¢
Children aged 4°

Pregnant women

2,159,041
8,907,712
2,317,916
2,222,568
2,215,120
2,152,108
1,408,119

1,853,735
3,926,307
1,371,604
1,052,609
931,748
570,345
707,748

85.9
44.1
59.2
47.4
42.1
26.5
50.3

Trippe, C., Tadler, C., Johnson, P., Giannarelli, L., & Betson, D. (2019). National- and State-level Estimates of WIC Eligibility and WIC

Program Reach in 2016. Alexandria, VA: U.S. Department of Agriculture, Food and Nutrition Service. Project Officer: Grant Lovellette.



Client Experience

Panzera, A. D., Bryant, C. A., Hawkins, F., Goff, R., Napier, A., Schneider, T, ... & O’Rourke, K. (2017). Mapping a WIC Mother’s Journey: A Preliminary Analysis.
Social Marketing Quarterly, 23(2), 137-154.



Systematic Literature Review

Identify and describe local- and state-level efforts to:
-

1. Recruit new participants, =
2. Retain certified participants; and/or o
3. Enhance the experience of current participants in WIC.
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“Keep those who are certified”

Definitions

Retention

Recertification

Comp
perioc

— Ear

— Ear

etion of a certification

y drop
y exit

Participation
Attends scheduled appointments

Receiving referrals to other
nealth and social services

Redeems food benefits
Completes nutrition education
Receives breastfeeding support

Use of Implemented Tools &
Resources (Digital)




Recruit New Participants

Strategic collaborations with programs
serving similar population

THE WIC OUTREACH PROJECT e Qutreach Coordinator, the role of a
A Partnership between Delaware WIC and the .
Food Bank of Delaware champlon
0= Food Bank * Meeting potential clients where they are

 Head Start, child care facilities,
farmers markets



v- Retain Certified Participants

Targeted messaging for particular Texting for Retention Program
Situations | Childhood || WIC Special Project Grant |

: : 2014 WIC Special Project Mini-Grant
Multiple kinds of measures for P J
The Colorado WIC Program identified retention of children older than one year of age as a significant

gEttl n g at rete nt I O n problem throughout the State. WIC loses nearly 50 percent of infants enrolled before they turn 2 years old.

The Texting for Retention Program (TFRP) aimed to decrease some of the barriers to child retention,
specifically remembering to schedule and attend appointments, and also the availability of simple
o o o0 information about the benefits of WIC participation for children over age one. The TFRP introduced a
C I ea r O pe rat I O n a I d efl n It I O n S number of texting interventions that aimed to improve child retention in Colorado’s WIC program. The
texting innovations specifically address some of the primary barriers to retention for children over the age
of one by sending reminders to schedule and attend appointments and by delivering simple information
about the benefits of WIC participation to targeted WIC participants.



Enhance the experience of current participants

)

“[...] increasing retention in the program, by enhancing participants’ shopping experiences.

Evaluation and Program Planning 63 (2017) 7-17

y  Based solutions on formative research

3 Evaluation and Program Planning

journal homepage: www.elsevier.com/locate/evalprogplan

e (Clear framework for evaluation

Use of a mixed-method approach to evaluate the implementation of @LM
retention promotion strategies in the New York State WIC program

Jackson P. Sekhobo™*, Sanya R. Peck?, Youjung Byun®®, Marie AK. Allsopp®®, () FO C u Se d O n a p a rt i C u I a r p a rt Of t h e

MaryEllen K. Holbrook?, Lynn S. Edmunds?®, Chengxuan Yu?
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Received 14 September 2016 This research assessed the implementation of strategies piloted at 10 Special Supplemental Nutrition
Received in revised form 17 February 2017 Program for Women, Infants and Children (WIC) clinics aimed at increasing retention in the program, by
Accepted 3 March 2017 enhancing participants’ shopping experiences. Under WIC Retention Promotion Study: Keep, Reconnect,
Available online 6 March 2017 Thrive (WIC RPS), clinics were recruited and assigned to implement one or a combination of strategies: a

standardized Shopping Orientation (S0) curriculum, a Guided Shopping Tour (GST), and a Pictorial Foods
Card {PFC) from November 2012 through August 2013. This paper presents results from the process



Take-Away

* Where to begin? * Measurement
— Talk with your colleagues — Clear
— Talk with participants — Consistent
— Go beyond barriers — Practical

— Make a plan



Other Resources

 |f digital tools are your thing...

e National WIC Association’s Research Activities

* Colleagues here today


https://www.cbpp.org/research/food-assistance/launching-new-digital-tools-for-wic-participants#p1PreparingToAssessImpact
https://www.nwica.org/research-activities
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