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Impetus for DCWIC'S Outreach
Targeting Initiative

Objectives for NWA's National WIC Awareness & Retention
Campaign were to...

= Increase enrollment of WIC eligible mothers
= Increase positive perception of the WIC Program
= Retain mothers and children in the WIC Program longer

= Create national brand recognition




What Has NWA'’s Branding
Initiative Accomplished?

e It has guided the development of an integrated
multi-media advertising and educational marketing
campaign to raise awareness, drive enrollment, and improve
perception of WIC

« Created a WIC brand that now drives a consistent identity
and elevates campaign messaging




How Will DC Use the NWA-Branded
Materials to Target Our DC Families?
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‘Mom Strong’ Brochure
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Potential targets:
WIC sites (15 locations), State agency to distribute at outreach events, Partner organizations
(Managed Health Care: Ameri-Health, Ameri-Group, Trusted Health; DC Healthcare Alliance)




‘Give Your Family a Healthy Start’ (Poster)

e

GIVE YOUR FAMILY
A HEALTHY START

RAISING A FAMILY CAN BE CHALLENGING. DC WIC IS HERE TO HELP.

-

IC offers

HOW CAN WIC HELP ?

mily live a healthy life.

WHO IS ELIGIBLE?

Services and benefits affered to my family:

» Healthcare refemals  * Breastfeeding support

- Free, heatthy food  » Persanalized nutrition counseling

+ Pregnant women
* Women breastfeeding an infant up to the infant’s first birthday

+ Postpartum women up to six menths after delivery o end of
pregnancy

« Infants and children up to their fith birthday
+ Applicants must have a medical-basad or distary-based risk o
condition and meet income guidelines.

WIC SHOPPING
FOR YOUR FAMILY

CONTACT US

WOMEN'S, INFANT'S & CHILDREN'S

FOOD PACKA(
mwxchndpad@g:adds your iz morelyfod budgee

store or going to EBTShopper.com.

Potential targets:
WIC authorized stores
DCPS-Pre-K 3 and Pre-K4
Charter Pre-K3 and Pre-4
Hair and nail salons

Healthy Start locations
OBGYN-Prenatal clinics




‘Choices for Children’ (Poster)

CHOICES
FOR p
CHILDREN uft: Potential targets:

WIC foods help meet your child’s nutrition needs and supports their [ W I C St O re S

healthy develepment. Your child will enjoy milk, cereal, eggs, juice,
peanut butter and beans, fruits, vegetables, yogurt and whole grains!

e Child care centers (Pre-K3-Kg)

= Are low in fat and high in fiber
* Offer a variety of choices to help with picky eating habits
* Help maintain a healthy weight for your child

WHAT YU WILL RECEIVE * ANC COmmunlty Ce nte rS

Grains
= 36 oz. of breakfast cereal

=2 Ibs, of 100% whole grains {100% whole wheat bread, whole

R S R e « DC Housing Authority

* Two 64 oz. containers of juice OR two 16 oz. cans of frozen concentrate
+ $8 cash value benefit for fresh, canned, or frozen vegetables and fuits

Dairy N

« 4 gallons of whole milk for ages 12 to 23 months ro e r |eS
(allowatle substitatians of chesse or whole milk yogure)

+ 4 gallons of non-fat (skim} or low-fat (1%) milk for ages 25 years
{Allowable substitutions of cheese, yogurt or soy milk)

Protein

+1 dozen eggs

* 1 Ib. dried beans OR four 15-16 oz. cans of beans for age 12 to 23 months

*1 lb. dried beans OR four 15-16 oz, cans of beans CR ane 16-18 oz. jar of
peanut butter for ages 2-5 years

CONTACT US
Call 202-442-9397

Visit DCWIC.org DC|HEALTH
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‘Mom Strong’ (Poster)

ENCOURAGEMENT
FOR NEW MOMS
EVERY STEP

OF THE WAY

HOW CAN | FIND OUT MORE?

CALL (Local Agency #) DC | HEALTH
GOVERNMENT OF THE DISTRICT OF COLUMBIA

VISIT bcwic.org

Potential targets:

* Local Agency facilities
* Local Agency affiliates




‘You Got This, Mom.’ (Poster/Flyer)

P YOU GOT
THIS, MOM.

AND WE'RE HERE TO HELP.

Potential targets:

» Poster — Infant care centers,
Healthy Start locations, WIC
stores, doctor’s offices
Flyer — Vital Records, new moms
referred by DHS, infant and child
care centers, infant and child
care centers




District of Columbia State Agency
I . CALL US: 202-442-9397 D CWI C .0 rg

WOMEN, INFANTS, Learn. Grow. Thrive.
2 CHILDREN

HOME WIC FAMILIES LOCAL AGENCIES @ PROVIDERS COMMUNITY PARTNERS CONTACT US

DC WIC Marketing Materials

DC WIC encourages community partners, providers, and WIC local agencies ta use the outreach and marketing materials
below to inform potential participants about WIC program. The materials can be distributed at community events,
patient appointments, childcare centers, or other appropriate settings. They may also be displayed in healthcare provider
waiting rooms, community centers, local agency sites, WIC retail locations, childcare centers, and other related locations.

What is WIC?

We are a food assistance and
nutrition educarion program for
women, infants and children.

WIC Brochure

LEARN MORE HERE.
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sur breastieeding peer counselor can sugges
fferent nursing positions, like this ane.
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SUPER
SMOOTHIE

Biand the lolicwing

oA high uatil smaath,

then pour inte glasses,

Makes 2 servings.

* 1 large banana

* 1 cup fresh fruit
Isuch a5 pe:
strawberries,
blueberries)

*for

* Y cup 100% frut juice

Low-fat and
skim milk
have the same
nutrients as
whole milk—
but with

less fat.
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ThankYou!

CONTACTS: Deborah.chaplin@dc.gov
Rebecca.Bailey@dc.gov
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