


Leah’s Pantry 
promotes healthier lives
among vulnerable populations 
through innovative 
community-based nutrition 
and cooking programs.

Presenter
Presentation Notes
Leah’s Pantry believes in healthy eating for all. We provide innovative, scalable and effective approaches to nutrition and home cooking in underserved communities. These cost-effective programs provide low-income populations with the access, knowledge, cooking ability, and motivation to prepare nutritious foods for themselves and their families so they can live healthier lives.



Food Smarts Workshops

Food Smarts Training Program 

(FSTP)

Cookbook Development

Online Nutrition & Cooking Tools

Cook It! Kits

Programs Overview

Presenter
Presentation Notes
Since 2006, Leah’s Pantry has worked with over 7,000 individuals and 150 organizations.

We partnered with Shasta County WIC when developing EatFresh.org content on breastfeeding.

Food Smarts Workshops inspire healthy, lasting change at any stage of life.
Basic nutrition
Kitchen safety and cooking skills
Meal planning, budgeting, grocery shopping
Chronic disease prevention
Food advertising and media literacy




Presenter
Presentation Notes
Current strategies for nutrition education and obesity prevention have included direct education, like in-person classes; indirect education, like health fairs; and PSE interventions, like healthy food and beverage policies or establishing a safe routes to school program. These programs have been integrated into the environments in which we live, work, shop, play, learn, and worship. They address the many levels of the Socio-Ecological Model, however, there’s an additional “environment” that many of us use daily that has not been adequately addressed in nutrition education.



Internet

Presenter
Presentation Notes
The online environment.

Many of us carry devices that can access this “environment” wherever we go, and we often access it whenever we need to answer a question: what should I made for dinner tonight?



Internet Use Trends
Highest rate of growth among those earning <$30k annually



Internet Use Among Low-Income 
Populations

74%

of those earning <$30k 
annually use the internet

1 in 3

Leah’s Pantry uses online resources because they improve 
the effectiveness of all of our other interventions.

low-income Americans have 
accessed the internet for 
free from a public space

62%

of smartphone owners have 
used their phone to look up info 

about a health condition

Source: Pew Research, 2015
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Presentation Notes
52% of low-income Americans own a smartphone
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Presentation Notes
Who hasn’t been bombarded by ads on popular recipe websites? Plus, content overload!

In addition to mainstream recipe websites, food bloggers post their opinions online and present it as fact. Even when we think we’re good at choosing factual information, our own personal biases or opinions we’ve heard from friends and family can influence what we perceive to be true. Peer-to-peer misinformation can be powerful and dangerous – it is quickly amplified and spread on social media and other websites.



Presenter
Presentation Notes
Finding delicious recipes on EatFresh.org is a much more pleasant experience! No ads, no clutter, focus on the content.



Interventions in the Online 
Environment

 Provide support outside of 
the classroom or counseling 
sessions

 Increase the reach of 
important information

 Ensure messaging 
consistency

 Reduce participant burden

 Meet participants at various 
stages of change

 Increase digital literacy



Referring Clients to Online Resources Using 
Motivational Interviewing

When a client is chatty, summarize what she’s saying and 
then ask:

• You: “How do you feel about 
breastfeeding/nutrition/feeding your kids/etc?”

• Client: “I have trouble getting my kids to eat vegetables.”

• You: “Can I make a suggestion? EatFresh.org has many 
recipes that are kid-friendly and tips for getting past 
difficulties with picky eaters. You might find some helpful 
information on this website.”



Referring Clients to Online Resources Using 
Motivational Interviewing

If you hear “Hmm…I don’t know” as though she is thinking 
about it:

• You: “Can you tell me why you don’t know?”

• Client: “I’m not sure if I’ll breastfeed or formula feed my 
baby.”

• You: “Can I offer a suggestion? EatFresh.org has a free 
Mini Course that you can take online with a lesson on the 
benefits of breastfeeding. This might help you make your 
decision.”



EatFresh.org 
Online SNAP-Ed recipes and resources

• Recipes: 400+ easy, healthy, low budget-friendly 

• Meal Plans: save money & time

• Overcoming health barriers: 
Ask a Dietitian, concise messaging
pages 

• Breastfeeding content developed by
Shasta County WIC

• USDA funded

• English, Spanish, and Chinese

• Ad-free!
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Scavenger hunt: divide room up into 3-4 groups and have each group explore a different part of the site

Created for families who are looking for easy, affordable recipes and other ways to live healthy lives.









EatFresh.org Mini Course 
5-10 minute online SNAP-Ed lessons

• Direct Education: self-
paced online course

• 15 total topics, taken in 
any order 

• Accessible from 
EatFresh.org homepage

• English & Spanish

• Mobile-friendly





Account creation/log in page – lms.eatfresh.org



Account creation: referral code & data card information



Mini Course Dashboard



Mini Course Overview with list of topics – can be taken in any 
order



User feedback survey, discussion forum, and helpful links & files



Topic: Breastfeeding Means Mom & Baby Eating Right



Quick activities to reinforce lessons learned in each topic





Earn badges for milestones and up to 3 certificates of completion



Reports available for participant demographics & activity



Shasta County EatFresh.org Analytics

11.6

08:22

Average number of pages 
viewed per session

Average time spent 
on site per session

Growth in number of sessions since launch (10/2013 – 08/2016)

Shasta County visitors spend 2 
more minutes on the site and 
view 3 more pages than the 
average EatFresh.org user.

150%Number of users 
from FFY15 to FFY16



EatFresh.org Integration in Shasta County

• Cross market EatFresh.org with other local 
implementing agencies (LIAs) who are SNAP-Ed 
funded in Shasta County

Print Materials

• Added QR code that links to EatFresh.org on 
all print materials distributed throughout the County

• Include seasonal recipe cards with nutrition education handouts in interview 
booths where SNAP clients are served

• Provide recipe cards at County regional office locations

Online/Social Media

• Added EatFresh.org link to WIC webpage (scheduled to launch October 2016)

• Share EatFresh.org recipes in Shasta Moms Circle Facebook page
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Presentation Notes
WIC staff served as subject matter experts for breastfeeding content on EatFresh.org
WIC families participated in EatFresh.org focus group to test new designs




Next Steps: Become an EatFresh.org -
WIC Ambassador

 Add your name to our sign 
up sheet if you’re interested 
in promoting EatFresh.org
tools

 Pilot EatFresh.org and the 
Mini Course with clients at 
your WIC program

 Get a referral code so we 
can track and share your 
clients’ Mini Course activity 
with you



leahspantrysf.org/eatfresh-toolkit

 Download printable 
files

 Webinars

 Sign up for our 
newsletter

 Download 
worksheets and 
user guides



Contact Us

Jessica Silldorff, MPH
Sr. Program Coordinator, EatFresh.org

jessica@leahspantrysf.org
858-212-1992
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