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WIC AT A GLANCE

WIC target population:
 Pregnant Women
 Breastfeeding Women
 Nonbreastfeeding, postpartum 

women
 Infants
 Children up to their 5th birthday
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Fiscal Year Program Participation

Women Infants Children Total
FY 2015 1,923,168 1,939,740 4,160,832 8,023,739
FY 2014 1,972,833 1,964,393 4,321,250 8,258,476
FY 2013 2,046,627 2,035,533 4,580,645 8,662,805
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Presentation Notes
Highlight program data target population.

WIC serves almost half of all infants born in the US, but child participation drops off after one-year of age.  And it serves a large percentage of pregnant women.

Although children make up the largest segment of WIC participation – it’s also the largest pool of potential participants.  And in fact WIC could be serving many more children than it currently does.  I will talk more about our initiative to increase WIC child participation later in the presentation.

Now, I want to briefly go over the WIC benefits.



WIC CHIILD RETENTION

Food and Nutrition Service Strategic 
Priority.
To increase child participation among 
children 1-4 years of age.
There is a dramatic drop off for 
children participating in WIC as they get 
older. 
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Food and Nutrition Service Strategic Priority.

To increase child participation among children 1-4 years of age.

There is a dramatic drop off for children participating in WIC as they get older. 






WIC CHILD RETENTION INITIATIVE
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Based on data from the 2012 WIC Participant and Program Characteristics (adapted from p.21) you can see that the largest participant category is the infant category.  In fact, WIC serves about half (51%) of all infants born in the United States.
But for each year the child ages, the child participation rate declines, until age 4, the percentage of 4 year olds participating in the program makes up only 8.8% of the total WIC participation.

As you can see, children make up more than half of the 8 million participants served by WIC.  You may also note the dramatic decline in participation rates for child participants. WIC participation drops off among children 1-4 years of age and each year as the child ages.  The reasons for the drop off in participation are not completely understood, but from some focus group testing conduction by WIC  State agencies the following themes have emerged:
-Social stigma associated with WIC participation.
-The belief that if they participate they might be keeping someone more in need from participating.
-Time constraints, especially for working parents.
-Unpleasant WIC food shopping experience
-The food package and nutrition service benefits are not worth the effort of participating.
-Lack of transportation to get to the WIC clinic.

For this reason FNS has identified WIC Child Retention as an agency priority.



IMPORTANCE OF WIC CHIILD 
RETENTION

WIC foods provide important nutrients 
necessary for growth & development.
WIC nutrition education helps parents -

instill life-long healthy eating habits in their 
children.
WIC referrals ensure that children get the 

services they need to be ready for school.
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FNS really wants all of those eligible to receive WIC benefits to receive them.  WIC participation is important for children because:

WIC foods provide important nutrients necessary for growth & development.

WIC nutrition education helps parents -instill life-long healthy eating habits in their children.

WIC referrals ensure that children get the services they need to be ready for school.




WIC CHILD RETENTION STRATEGIES

Policy changes – longer certification periods.

Funding of WIC Special Project Grants.

Memorandum of Understanding with Head Start & Office 
of Child Care.

Encourage WIC State agencies to try new approaches:
Text messaging appointment reminders.
WIC outreach in malls, advertisement on buses.
Nutrition education via Skype.

Collaboration with other organizations/services.
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Policy changes – longer certification periods.

Funding of WIC Special Project Grants.
	Mini Grants – VT, DE & CO
	Full Grants – MA, AZ & CT

Memorandum of Understanding with Head Start.
	to be issued in the near future.  A National MOU with OHS, Office of Child Care (DHHS) and WIC and CACFP (FNS)
	Encourages States and local entities to develop MOUs as well.

Encourage WIC State to try new approaches
Text messaging appointment reminders
WIC outreach in malls, advertisement on buses
Nutrition education via Skype

Collaboration with other organizations/services.
	First book.
	AAP
	Churches
	Food banks




THANK YOU!

Questions?

THANK YOU FOR YOUR PARTICIPATION
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