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Source: USDA Food and Nutrition Service 

1992-2016

Recent WIC Participation

FY 2014 8.258 million

FY 2015 8.023 million

FY 2016 7.696 million

FY 2017 7.286 million

FY 2018 6.870 million

WIC CASELOADS ARE DECLINING NATIONALLY



2015 overall coverage rate: 52.7%

Source: USDA Food and Nutrition Service 

WIC COVERAGE RATES ARE ALSO DECLINING
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WIC COVERAGE: UNMET NEED
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WHY ARE CASELOADS AND COVERAGE DECLINING? 

 Macro issues: Changes in:

 Birthrates

 The economy

 Other benefit programs

 Natural disasters  

 Federal immigration policies

 Micro issues:

 Perception: Lack of awareness/ 

understanding; pride; not knowing who 

qualifies; thinking someone needs it 

more

 Experience: Pain points such as the 

shopping and clinic experiences; feeling 

the value of the food package is too low

 Practical barriers: Getting to the clinic at 

least once every three months can be 

difficult



 Qualitative research from the 

last several years indicates that 

millennial moms prioritize:

 Flexibility

 Choice

 Convenience 

 Nonjudgment 

WHAT KIND OF WIC DO MILLENNIAL PARENTS 

WANT AND NEED?

Source: California WIC Association, 2018



INNOVATIONS TO IMPROVE THE WIC EXPERIENCE 

 You can find resources relating to many of the innovations discussed today on NWA’s 

brand-new Research, Policy, and Practice Hub! https://thewichub.org/



A QUICK NOTE ABOUT EBT… 

Source: NY WIC, 2019



ONLINE AND APP-BASED NUTRITION 

EDUCATION AND SHOPPING HELP

 Online and/or app-based nutrition education 

 Can be done at home or in waiting room 

 Studies show online nutrition ed. is accepted as much 

as in-person

 Shopping apps or apps that include a shopping 

component. 

 Online ordering of WIC foods

 Pick-up “basket” of WIC foods in store 

 Still in pilot stageSource: EBTshopper.com 



TEXTING 

 One-way texting for:

 Appointment reminders

 Reminders of when benefits expire 

 Nutrition education messages 

 Breastfeeding support 

 Two-way texting 

 Mostly used by breastfeeding peer 

counselors 
Source: Vermont WIC, 2017



VIDEO CONFERENCING/ TELEHEALTH

 Used more extensively in healthcare 

 At least 10 states use video conferencing in WIC to:

 Conduct WIC appointments remotely

 Connect moms in the clinic with IBCLCs in remote locations 

 Overcome language barriers 

 Provide moms with 24/7 IBCLC support 

 Research indicates WIC moms perceive WIC 

counseling via video chat as useful as in-person 

 USDA-FNS’s telehealth grant 

Source: California WIC Association, 2018 



ONLINE OR APP-BASED PORTALS/APPLICATIONS

 Online portals for participants to:

 Request appointments 

 Upload documents 

 Etc.

 Online pre-screening tools 

 Integrated online applications for SNAP, Medicaid, 

etc. Also known as “gateway” systems

 Not many of these systems include WIC 

 CO, PA, and MI are some examples that do include WIC 
Source: Colorado WIC, 2018



SOCIAL MEDIA

 For recruitment purposes

 Facebook is most common. Also: 

 Twitter, Instagram, Pinterest, YouTube 

 Leverage networks of existing participants 

 Use to debunk rumors, stereotypes 

 Some agencies have used Facebook to host private 

groups, e.g., lactation support groups 

 Check out NWA’s new Social Media Starter 

Toolkit: https://www.nwica.org/social-media-toolkit



LAUNCHING DIGITAL TOOLS FOR WIC

PARTICIPANTS 

 NWA published a toolkit earlier this year that provides 

info on participant-facing tools such as the ones described 

here. It provides guidance on:

 The types of digital tools for WIC participants available and how 

they can be helpful. 

 Evaluating the important choices to consider before purchasing 

digital tools. 

 Full of helpful case studies and templates that have been 

used by other WIC agencies in the procurement, 

maintenance, and improvement of digital tools. 

 https://www.cbpp.org/research/food-assistance/launching-

new-digital-tools-for-wic-participants



NATIONAL SOLUTION TO AID WITH CASELOAD DECLINE

National WIC Association Recruitment & Retention National Media Campaign

Objectives: 

 Increase enrollment of WIC eligible moms

 Retains moms and children in the WIC program

 Increase positive perception of WIC

 Create national brand recognition



MODERNIZING WIC MESSAGING

Based on qualitative research from the past 5 years, WIC agencies have begun to focus 

their messages on: 

 Empowerment

 Community

 Non-food package aspects of WIC 

 Long-term benefits



R&R Campaign: Participating States

40% increase in States 

participation
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